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OUR IMPACT
Our Story
The Old Vic is a world-class creative producing theatre. Groundbreaking seasons
of work are produced without any regular subsidy; an annual showcase of new
commissions, family work, dance and musicals, alongside classic texts from the canon,
playing to audiences of up to 300,000 a year. Our work tours the UK, transfers to the
West End and Broadway, and we broadcast a number of our productions into cinemas
across the globe via National Theatre Live and others.

We are mindful of the conduct of the individuals that make up this theatre and that
of the suppliers with whom we work; the impact we have on the environment as a
thriving producing theatre; the choices we make when recruiting, off-stage and on; the
partnership support we give to others working in the charitable community on causes
we care about; and our wide-reaching efforts to positively impact social mobility and
employability ratios in the UK. 

But this does not tell the full story of The Old Vic. 

The Old Vic is uncompromising on standards and values. Our work is reflective of
our collective passion for responsible practice, underpinned by good governance,
business ethics, data protection and performance management. 

As a theatre operating since 1818 and now a registered charity, The Old Vic’s identity
was built around its wider societal contribution. Through the ongoing commitment
of successive artistic leaderships and management over 200 adventurous years, the
theatre has always looked outside of itself to help shape and develop the generation
it serves. 
Today, under Matthew Warchus’ Artistic Directorship, The Old Vic delivers an
engaging, affordable artistic season together with free-to-access programmes
around it that further our charitable objectives to promote art, culture and heritage
for the general public and to advance education by the encouragement of the arts. In
doing so, we positively impact society, the economy and, in more general terms, the
environment. Sparking conversations that fuel social change, contributing to the UK’s
growing creative economy, bringing members of the local community into our spaces,
and acting collaboratively and responsibly in all aspects of our business are just some
of the ways in which we have sought, thus far, to make an impact. 

‘We are committed to our mission: to be a
strong advocate for the power of theatre as a
force for good in society’
Matthew Warchus, Artistic Director
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Impact

What Next

We recognise the large body of research that demonstrates the benefits of culture
for communities and individuals. Some of the positive outcomes associated with
participation in, or consumption of, culture include: educational attainment, civic
engagement, empathy, creativity, community cohesion and wellbeing1. This research
gives us the confidence to relate our work as a socially-conscious theatre with positive
long-term impacts on society. 

Looking forward, our £12m new Annex opening in 2022 will provide a purposebuilt base to expand our work with schools, young people and community groups. 
The Annex will house the Clore Learning Centre, a library of playtexts, a lively CaféWorkspace, much-needed back of house space for The Old Vic’s staff and companies
and a studio theatre space. It is a game-changing development that will enshrine
The Old Vic as a groundbreaking theatre and civic resource for the next generation. 

As the social mission of The Old Vic has continued to grow and develop, we have
seen the value we can add as a socially-minded business with global reach. Through
the changes to the artistic programme and the strong social mission Matthew has
championed, the work of The Old Vic now benefits everyone by contributing to
economic development in the local area, supporting our local communities and leading
the way in the theatre sector in terms of staff support and environmental action.

This report sets out our commitment to the work we do now that makes us a
responsible theatre. It proposes how we intend to push ourselves further over the
next three years to grow our business and contribute to national, cultural, financial and
societal health. Our role in building a fairer society is more important than ever and
we are committed to using our collective creativity, expertise and standing to fulfil that
role responsibly.

Our blueprint for how we work is the Artistic Plan and Social Mission; a series of
policy documents we have in place that underpin it; and a Cultural Statement inspired
by our staff that enshrines a safe, inclusive, welcoming and happy working environment
(see Appendix 1). In devising these, a review of the UN Sustainable Development
Goals helped us develop our thinking around the role of The Old Vic in building a
fairer society, and to consider how we influence national and global priorities. We
identified the Goals that are particularly relevant to The Old Vic, where expectations
and risks are greatest in relation to the way we work and where we can make the most
significant contribution (see Appendix 2). 

GROUNDHOG DAY. PHOTO: MANUEL HARLAN
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SEVEN KEY MESSAGES
This report is structured around seven key messages that capture the essence of our social mission:

1
3

We care about
people’s futures

6

2

We fuel
social change

4

We welcome
everyone in

5

We treat everyone who
works here with respect

We are an environmentally
conscious business

7

We are a
collaborative partner

We help
others

Each message is presented over the following pages with:
●

●

●

An explanation of what we believe – our basis for action

●

Our achievements since September 2015 – explaining the activities we have
delivered in this period and the key outputs associated with them e.g. number of
workshops delivered, number of people who have taken part

●

The outcomes of our activities – how these support people to develop awareness,
skills, relationships, careers in theatre and so on. We drew on evaluations of
selected programmes commissioned from experts

The long-term impacts at a global level that these outcomes build towards, as
expressed by the UN Sustainable Development Goals. Details of these can be
found in Appendix 2
Our commitments to do even more over the next three years – expressed where
possible as SMART objectives that we can monitor progress towards and
unequivocally report on the success

6

We
fuel
social
change
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WE FUEL SOCIAL CHANGE
We believe in theatre’s ability to provoke, to interrogate perceived thought and
to demonstrate how the roots of political, social and personal change are fuelled
by a nation’s culture. Becoming empathetic and socially aware is a crucial step
in empowering people to make positive change. The key to theatre’s unique
ability to create empathy and challenge the status quo lies in the power of
storytelling. To have genuine impact, work of this nature cannot be limited to
isolated examples.

Outcomes
●

●

People have increased awareness of social issues and are empowered to
take action
People have improved soft skills of confidence, communication, empathy and .
self-expression

Impacts
The world-class creative power and scale of productions possible at The Old Vic
provides a unique opportunity to address, through a body of work, the
contemporary challenges faced by today’s audiences. We harness the size and
iconoclastic reputation of The Old Vic to engage audiences of 1,000 people
a night with challenging and socially-relevant work, programmed with high
production values.

●

Quality Education (UN Goal 4); Reduced Inequalities (UN Goal 10); and
Sustainable Cities and Communities (UN Goal 11)

‘Fiction doesn’t have to be just a diversion or
a pastime. It really can change individuals
and societies for the better. Intelligent
entertainment is a transformative necessity,
not a luxury’
Matthew Warchus, Artistic Director

Our impact | 1. We fuel social change | 2 | 3 | 4 | 5 | 6 | 7 | Appendices
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OUR ACHIEVEMENTS 2015 TO DATE
1. Operating a leading creative producing house as a charitable endeavour,
raising funds from corporate supporters, like our Principal Partner Royal
Bank of Canada, and philanthropists to provide this work to the public, with
no regular public subsidy from the Arts Council, employing circa 250 people
and welcoming 300,000 visitors and community participants each year. In
recent years our productions have received numerous award nominations and
gone on to win, amongst others, Tony, Olivier, Evening Standard and Critics’
Circle awards
2. Commissioning and programming a consistent thread of adventurous
and socially-powerful productions in Matthew Warchus’ first five Seasons,
supported by Principal Partner Royal Bank of Canada and The Public Fund
– a £1m fund raised from visionary philanthropists to programme work that is
challenging or socially-relevant in some way. See case study
3. Devising a new series of events, Voices Off, that enable audience
members to engage with our productions in more depth, provoking debate
and expanded thinking by elevating themes and concepts from the productions. 
Since 2015, 53 Voices Off events have been made available for under £10 or for
free and attended by just under 10,000 people
WOYZECK. PHOTO: MANUEL HARLAN

4. Innovating a series of topical monologues, One Voice, curated by writers and
actors and focusing on key anniversaries or moments of note. Nine One Voice
evenings have been programmed since 2015, delivering 43 new monologues
across the series to 5,500 people, 39% of whom were first time attendees to
The Old Vic
5. Working with grassroots and community-integrated organisations, such as
Theatre Peckham, to cast inclusively

‘Looking at The Old Vic, not only because of
its past but what Matthew is doing with it now
and in the future, that idea of attracting people
who would not automatically think of going
to the theatre, shows a vital energy resource.
Because there isn’t going to be any theatre in
the future if we don’t create the desire to go’
Glenda Jackson CBE, Actor and Old Vic Trustee

Our impact | 1. We fuel social change | 2 | 3 | 4 | 5 | 6 | 7 | Appendices
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FUTURE COMMITMENTS TO 2023
1. Commission and programme at least two new challenging and socially-relevant
works per year
2. Grow the additional programming of the theatre through One Voice and
Voices Off, continuing to provoke debate and make the themes of the
production more accessible
3. By 2023, welcome 25,000 more people to The Old Vic
to experience more intimate theatre, more frequent
panel debates, pop-up bar comedy, music and social
experiences by developing a new Annex to the
theatre that continues our commitment to audiences
and emerging practitioners through the creation of
a flexible low-fi studio theatre space

‘The connection with
The Old Vic balances
my life, expands my
creativity and gives
me a more complex
and rich perspective
of the world’
Ines Varela-Silva, Supporter
CHRISTMAS STORYTELLING. PHOTO: ALEX RUMSFORD

Our impact | 1. We fuel social change | 2 | 3 | 4 | 5 | 6 | 7 | Appendices

‘There’s something about
The Old Vic that takes
you back to childhood
excitement and wonder
of the theatre’
Kate O’Shaughnessy, Supporter
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Socially-relevant and debate-inducing productions since September 2015 include:
●

●

●

●

●

●

●

●

●

●

FUTURE CONDITIONAL. PHOTO: MANUEL HARLAN

Contents

Tamsin Oglesby’s FUTURE CONDITIONAL, an urgent, contemporary play which
tackled the state of the British education system today – world premiere
Eugene O’Neill’s THE HAIRY APE, an extraordinary expressionist play exposing the
encaged isolation of the eternally oppressed
Charlie Fink and David Greig’s musical adaptation of the much-loved story,
Dr. Seuss’s THE LORAX, encouraging all to recognise our impact on the environment
and our collective responsibility to protect the world – world premiere
WOYZECK by Georg Büchner, in a newly commissioned adaptation by Jack Thorne,
a searing interpretation for our times of the archetypal working-class tragic hero –
world premiere
THE MISSING LIGHT, by MAKE MEND and DO an enchanting family show about
loneliness and isolation told through puppetry and live animation – world premiere
Charles Dickens’ A CHRISTMAS CAROL, in a newly commissioned adaptation by
Jack Thorne based on a novella born out of rage, determination and fiery compassion
for those in need, an iconic example of the humanitarian and political power of culture
– world premiere
A MONSTER CALLS, a beautiful and haunting family show based on Patrick Ness’
novel from an original idea by Siobhan Dowd about a teenage boy coming to terms
with guilt and grief around his mother’s illness – world premiere
SYLVIA, a hip-hop, funk and soul musical about the life of Sylvia Pankhurst
commissioned to celebrate 100 years of British women’s suffrage – world premiere
THE AMERICAN CLOCK, Arthur Miller’s vaudevillian play centred around a family in
the Great Depression, reimagined to embrace the multiculturalism of contemporary
America and the impact of the economic boom and bust
A VERY EXPENSIVE POISON by Lucy Prebble adapted from Luke Harding’s exposé
of the circumstances around the death of former Russian spy Alexander Litvinenko,
a heart-breaking investigation into the power of international states – world premiere

Our impact | 1. We fuel social change | 2 | 3 | 4 | 5 | 6 | 7 | Appendices
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Voices Off is a series of talks, conversations, debates and workshops given by
leading figures in the arts, media, science and politics, which explore the themes
raised by the productions on stage. 
Topics are wide-ranging, covering environment, politics and wellbeing. During
A CHRISTMAS CAROL in 2018 we presented a panel debate on The Science
of Generosity (why our evolution might influence the way we work together and
how we give, with a panel including Dr Oliver Scott Curry, Director of the Oxford
Morals Project, Giles Fraser, Guardian columnist and Church of England priest,
and Dr Michael Muthukrishna, Assistant Professor of Economic Psychology at LSE
and Harvard University).
Also CHRISTMAS STORYTELLING with authors and performers reading short
stories from their own work and from their childhood Christmas favourites (including
Michael Rosen reading from Bah! Humbug!, his unforgettable new retelling of Dickens’
A CHRISTMAS CAROL) either independently or produced in collaboration with
the BookTrust.

VOICES OFF. PHOTO: ALICE BOAGEY
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One Voice consists of a series of newlycommissioned monologues performed by renowned
actors on The Old Vic stage marking a topic or
anniversary that resonates with society. Subjects
have included the 100th anniversary of the 1918
Representation of the People Act, the 70th birthday
of the NHS, 100 years since the end of the First
World War, and 50 years since the Sexual Offences
Act in 1967. Creatives and actors either writing,
performing and/or directing have included Zawe Ashton,
Sheila Atim, Lolita Chakrabarti, Mark Gatiss,
Adrian Lester, Maxine Peake, Russell Tovey and
Julie Walters.

‘Within this format we provide
a platform for voices old
and new as they entertain,
challenge and transport us
through topics factual and
fictional. Focusing on a
solitary storyteller, in bitesized performances, we bear
witness to the wisdom, folly,
pain, confusion and heroism
of the human spirit’
Matthew Warchus, Artistic Director
ONE VOICE: REMEMBRANCE. PHOTO: MANUEL HARLAN
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We
welcome
everyone in
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WE WELCOME EVERYONE IN
A theatre building is an important civic resource. Everyone should be able
to connect with and benefit from its existence, regardless of age, access
requirements, background or prior experience of theatre. In particular, we should
be open to schools and young people, to older people at risk of social isolation
and we should serve the local community.
According to the Index of Multiple Deprivation, The Old Vic sits in the heart of
two deprived inner-city London boroughs. We work hard each Season to open
up our theatre to more people than ever before, whether it be through our work
on stage or projects off stage. Our audience should be inclusive of all ages,
ethnicities, interests and socio-economic backgrounds. We work on the basis
that there should be no barrier, financial or physical, to coming into our theatre.

‘The Old Vic is made up of a family of theatre
workers, young people, community groups
and philanthropists who come together
through a shared love of theatre and social
imperative. We feel a strong feeling of
collective responsibility to the wellbeing of
the audiences we serve, the communities in
which we work, the health of the environment
we rely on and the wider society of which we
are a part’
Kate Varah, Executive Director

Outcomes
●

●

People who face barriers to attending cultural venues gain a gateway into the arts
People have improved soft skills of confidence, communication, empathy and .
self-expression

●

People are creatively inspired by collaborating with like-minded people

●

People are enabled to formulate their own ideas and create their own work

Impacts
●

Quality Education (UN Goal 4); Reduced Inequalities (UN Goal 10);
and Sustainable Cities and Communities (UN Goal 11)

Our impact | 1 | 2. We welcome everyone in | 3 | 4 | 5 | 6 | 7 | Appendices
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OUR ACHIEVEMENTS 2015 TO DATE
1. Each year around 10% of The Old Vic’s total
ticket inventory is offered for free or at a
discounted rate to local community stakeholder
groups2, alumni of The Old Vic’s education and
community programmes3, to education and
academic institutions4 and to support other
charities5 in their fundraising efforts (through
auctioning tickets and theatre experiences). 
This contribution is worth £1.23m annually

2. The Old Vic’s PwC £10 Previews scheme has
made 17,500 tickets a year available for just
£10 – that’s half of all seats at each of the first
five previews of our productions. There is no
selection criteria or age restriction on this scheme,
responding to audience feedback that financial
barriers are not just faced by under 25s. Since
launching this scheme in September 2015, we
have issued over 70,000 tickets for £10, and over
60% of bookers for these tickets were visiting
The Old Vic for the very first time

‘I would not have
been able to afford a
ticket had it not been
for the £5 Matinee
Idols. We had a lovely
welcome at the
workshop – it was
fun and entertaining
to take part in the
exercise and meet
the director. I really
felt part of the theatre.
Thanks so much for
the chance to take
part and I can’t wait
to attend again’
Dee, Age UK Lambeth

MATINEE IDOLS. PHOTO: MANUEL HARLAN

3. In order to serve older members of the community,
Matinee Idols was launched in 2019, a free to
access scheme open to anyone aged 60+. The
scheme includes ticket discounts for matinee
performances and dedicated pre-show events
and workshops providing an opportunity to
socialise, meet new people and learn more about
The Old Vic and our shows. Currently over 200
people have benefitted from the new scheme

Our impact | 1 | 2. We welcome everyone in | 3 | 4 | 5 | 6 | 7 | Appendices

4. We have instigated a younger audiences
daytime programme for families to enjoy, with
5,235 audience members watching a range of
newly-commissioned, dedicated productions
(for example, THE MISSING LIGHT), free or
discounted storytelling sessions, literary-themed
performances (in partnership with The Children’s
Bookshow), and interactive sign-language
performances (Chickenshed’s TALES FROM
THE SHED in 2015/16)

5. Our Grade II* listed building has been
transformed to enhance its physical
accessibility and the welcome we can give. 
A £4m project has increased wheelchair spaces
from two up to 10 in the auditorium, made the bar
and Box Office wheelchair accessible for the first
time in 200 years, enhanced security, upgraded
the space and doubled the loo provision
6. In 2018 we were awarded the UK Theatre Award
for Outstanding Achievement in Marketing
& Audience Development for the OV200
Bicentenary campaign

Contents

7.

17

Our access programme for patrons
with additional requirements has been
enhanced by forming a dedicated Access
team, producing at least one captioned and
one audio described performance and touch
tour per show at The Old Vic, trialling relaxed
performances (Dr. Seuss’s THE LORAX,
SYLVIA, A CHRISTMAS CAROL) and
providing assisted performances for West End
transfers of Old Vic shows, along with braille
and large print programmes to accompany all
Old Vic productions

‘We still have a long way
to go when it comes to
accessibility within the
theatre industry so to see an
iconic theatre such as The
Old Vic take large strides
towards providing equal
access is a big step in the
right direction. I really hope
other theatres follow in their
footsteps, not just when it
comes to physical access but
also their attitude towards
the issue and their belief that
everyone is deserving of a
full theatre experience’
CHRISTMAS CAROLS. PHOTO: MANUEL HARLAN

Shona Louise, Access Blogger and audience member
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8. Our flagship community projects target schools and local
community groups who face barriers to accessing cultural
opportunities, including:
●

●

●

Curtain Up, in 2018, brought 453 primary school and
community group participants to The Old Vic for a workshop
and performance of A CHRISTMAS CAROL. In 2017, we used
a similar model to work with 321 young people, culminating in a
performance of Dr. Seuss’s THE LORAX. See case study
The Old Vic’s Community Company Bootcamp Sessions
offering 100+ people free workshops led by industry
professionals to give participants theatre training and links to
the industry. Bootcamp participants were supernumaries in
A CHRISTMAS CAROL and THE DIVIDE
Our 12 Choirs of Christmas Project works with primary
schools and older citizens groups to combat isolation and
loneliness and promote intergenerational community contact. 
Each December we open up our theatre and form 12
intergenerational choirs who rehearse before performing in our
foyer to the local community. The 2018 pilot engaged with 259
primary school students and 121 older community members

9. The community-focused Open House celebration to mark
The Old Vic’s 200th birthday welcomed in 1,500 from the
local community to enjoy a series of free to access activities
and productions: puppet making, storytelling, comedy shows,
live performance and music. Ned’s History Tours, run by our
stage door keeper, have seen hundreds of people enthralled
by a behind-the-scenes take on one of the world’s most
iconic theatres

THE GREAT GET TOGETHER. PHOTO: MANUEL HARLAN
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FUTURE COMMITMENTS TO 2023
1. Launch a free ticket programme for 2,000
children annually from primary schools
in Southwark in response to the Council’s
commitment to offering one theatre experience a
year to all primary school children in the borough
2. Launch a Lambeth Youth £5 Tickets scheme for
100 Lambeth young residents each year
3. Build on our pilot to seek funding to develop
Relaxed at The Old Vic, a consistent commitment
to programming relaxed performances of
appropriate productions
4. Create two weekly Old Vic Community Choirs
for anyone aged 16+, with participants referred
by charities, GPs and social workers who work
with those who would benefit most, conducted
by industry professionals with opportunities to
perform and socialise

7.

With the opening of the new Annex, offer free or
discounted partnership space to local schools
and community groups, other arts organisations
and emerging practitioners

8. Introduce community drop-in sessions, which
use theatre to facilitate conversation and debate
whilst giving participants an opportunity to
meet new people and a space to discuss
important social issues
9. Devise a travelling pop-up play or
pantomime to serve those young
people in our local community
who cannot visit the theatre,
removing financial, physical
and geographical barriers

5. Launch an Access Membership that offers online
booking for those requiring access provision
6. Launch a digital See Inside interactive campaign
to ensure that audiences understand the structural
changes to the building and the new access
facilities in place (made in partnership with PwC)

ROSENCRANTZ & GUILDENSTERN ARE DEAD TOUCH TOUR. PHOTO: MANUEL HARLAN
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‘I only discovered @oldvictheatre
last year and I’m on my 4th visit.
You’re never disappointed. From
plays to musicals, the creativity in
your storytelling is perfect. As are
your £10 @PwC_UK preview tickets.
While others are putting up prices
you’re making theatre accessible’
on Twitter

20

Our impact | 1 | 2. We welcome everyone in | 3 | 4 | 5 | 6 | 7 | Appendices

CASE STUDY
CURTAIN UP

‘I learned about a lot of things;
maybe I can run a theatre
when I’m older’
Student, Dunraven Primary School

PROJECT PARTICIPANTS. PHOTO: ALEX RUMSFORD

Curtain Up worked with 14 primary schools and
community groups based in London, giving them
the opportunity to see a show at The Old Vic
(A CHRISTMAS CAROL) and to take part in
a 90-minute pre-show workshop for free. This
production was full of singing, live music, immersive
theatre elements and effects, offering a creatively-rich
introduction to the work of The Old Vic. The pre-show
workshop was designed to increase confidence,
teamwork, creativity and wellbeing through drama. 453
people took part; the youngest participant was seven
years old and the oldest was 60, with 83% having never
visited The Old Vic before.

Contents
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Aims
● To reach primary schools and community groups who
face barriers to accessing cultural opportunities
● To provide a free, accessible and inclusive workshop
for participants to develop soft skills of confidence,
communication, self-expression, physicality
and teamwork
● To provide free and fully supported access to the
theatre to attend a performance
Outcomes
● People who face barriers to attending cultural venues
gain a gateway into the arts
● People have improved soft skills of confidence,
communication, empathy and self-expression

22

We care
about
people’s
futures
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WE CARE ABOUT PEOPLE’S FUTURES
Social mobility6 is one of the pressing priorities of our age7. The Panic! 2018
Report8 into social class, taste and inequalities in the creative industries tells
us that the cultural and creative sector is marked by significant exclusions of
those from economically disadvantaged backgrounds. This intersects with other
characteristics, primarily gender and ethnicity.
We drive initiatives in consultation with our staff who are themselves from
a socially-diverse range of backgrounds. Using accessible theatre and
performance techniques, The Old Vic can educate and inspire in an innovative
and engaging way. Our projects are targeted to support school aged children
from disadvantaged backgrounds to develop skills to find jobs. Feedback
from teachers and students demonstrates that those who engage in our
projects learn technical skills to employ back in the classroom and vital soft
skills to equip them for the workplace. Our methods are particularly effective
for those who find traditional classroom-based learning difficult. In 2018, we
were recognised by the Southwark Business Excellence Awards, winning the
Business Commitment to Education and Skills Award.

‘The breadth of work at The Old Vic is
remarkable and the common thread for me
has been the lingering thoughts long after
the visits which have made me reflect on an
issue, question a view held or simply marvel
at the power of great theatre. Matthew’s ability
to entertain whilst helping us to address the
contemporary challenges we face is the reason
I support the theatre. As a charity The Old Vic
achieves this without government subsidy and
it’s this gap the Public Fund seeks to fill’
Tina Alexandrou, Old Vic Trustee and Public Fund founding member  

Outcomes
●

●

People have improved soft skills of confidence, communication, empathy and .
self-expression
People who face barriers to attending cultural venues gain a gateway into the arts
and into employment

●

People are creatively inspired by collaborating with like-minded people

●

People gain theatre and other skills from leading professionals

●

A greater diversity of people enter the theatre sector and are supported to develop

Impacts
●

Good Health and Wellbeing (UN Goal 3); Quality Education (UN Goal 4); Decent
Work and Economic Growth (UN Goal 8); and Reduced Inequalities (UN Goal 10)

Our impact | 1 | 2 | 3. We care about people’s futures | 4 | 5 | 6 | 7 | Appendices
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OUR ACHIEVEMENTS 2015 TO DATE
1. Education
●

●

Our flagship project, Schools Club, is free to access for students aged
14 –18 and teachers in London. Working in partnership with 40 London
schools, Schools Club welcomes 1,200 young people to The Old Vic each
year. In 2018, we also piloted Primary Schools Club for schools with limited
engagement with arts organisations. See case study
Take the Lead is a free scheme for students aged 16 –18 to inspire, support
and educate them on future career possibilities. 800 –1,000 participants a year
build on five core employability skills: communication, self-management, selfbelief, teamwork and problem solving. Since 2018 Take the Lead has engaged
with 39 groups of sixth form students from across 24 schools, delivering
creative workshops, special events and a digital learning platform that
improves their prospects of employment

‘This experience has been
so welcoming and safe and
exciting and fun. I couldn’t
have imagined it being as
fantastically wonderful as
it was’
Participant
PROJECT PARTICIPANTS.
PHOTO: MANUEL HARLAN
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2. Training Initiatives
●

●

●

●

The Old Vic Summer School is for young people aged 16 –25, and open to
20 young people each year from all backgrounds who want to learn new skills
and gain confidence as well as find out about a career in theatre
Front Line offers 16 –25 year olds the opportunity to discover more about
careers in theatre and develop transferable skills through paid placements
with our Front of House team. We work with 36 people per year and partner
with The Prince’s Trust to access harder to reach participants. Participants
gain experience in the Box Office, front of house management and in our café,
watch a production and have a CV workshop. See case study
Front Line Facilitators is our free 12-session programme for young people
aged 18+, offering advanced hands-on experience to train to be workshop
leaders with the chance to develop key transferable skills. To date, 27
participants have received facilitation training and are paid a fee as a facilitator. 
See case study
Lambeth Council selected our Front Line scheme to be rolled out as a flagship
project across the borough to a number of other third sector organisations. 
Front Line Lambeth offers participants the opportunity to either work with
us or one of the following organisations: Garden Museum, Morley College
London, Omnibus Theatre, Pop Brixton, Southbank Centre or Streatham Space
Project – all of whom are trained in and supported by The Old Vic’s Front Line
team. We have currently worked with 30 participants through this scheme
since 2018

PROJECT PARTICIPANTS. PHOTO: BEN CARPENTER
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3. Employment
●

●

●

●

The Baylis Director Programme is an annual paid residency launched by
Matthew Warchus offering one mid-career director each year the opportunity
to direct a full-scale production at The Old Vic, place a commission and
a chance to shadow the Artistic Director. Currently four individuals have
benefitted from this role
Assistant Baylis Director Programme is a short-term (three to five month)
paid residency at The Old Vic, providing unique opportunities for aspiring
directors from the UK and Australia to work with seasoned professionals by
assisting on a production. Since 2015, 13 Assistant Baylis Directors have
benefitted, including two from Australia thanks to support from Tim and Sarah
Minchin, and one with access requirements who was supported through the
placement by The Old Vic team. Additionally, one female Assistant Baylis
Director per year, from outside London, receives a travel and accommodation
bursary from the Florence Kleiner Trust to ensure that there are no barriers
to attendance

●

●

The Old Vic Southwark Council Internship offers two internship
opportunities per year for young Southwark residents for a six-month
placement working as an integral part of The Old Vic, assisting on its outreach
work and learning more about each department within the theatre. Of the 10
Southwark Interns who have been with us, three have since gone on to be
employed by The Old Vic and the remaining seven have gone on to work in the
creative industries
Further Education Work Placements are course-specific placements
designed for university and drama school students. Since 2015, we have
offered six Further Education Work Placements opening up the theatre to those
looking to forge a career in the arts and in need of the experience that working
in a building like The Old Vic can provide

The Old Vic 12 is a flagship Old Vic programme that develops the next
generation of theatre-makers by giving 12 emerging practitioners a year-long
attachment to The Old Vic. 48 practitioners since 2015 have variously gone on
to win awards including the Genesis Future Director Award, Peter Hall Award,
Papatango Prize, Linbury Prize and Sky Arts Scholarships; have launched new
companies such as the Black Ticket Project and the Coterie; and now work
with or at major theatres. See case study
Connect at The Old Vic is a network that offers opportunities for our project
and show alumni to come back to The Old Vic as regularly as they would like,
attend shows for £10, invitations to dedicated workshops, debates, panel
talks and creative insights in The Old Vic rehearsal room and vital access
to rehearsal space for their projects. There are currently 400 members of
Connect; we run eight events for the network in any one Season and we
commission 20 members to create brand new work each year

A BAYLIS ASSISTANT DIRECTOR .
PHOTO: JOHAN PERSSON
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FUTURE COMMITMENTS TO 2023
1. Double our community engagement to
20,000 direct participants each year through
the creation of The Annex, a new development
adjacent to The Old Vic building which will house
our expanded education, emerging talent and
community programmes

6. Behind the Scenes: Work Experience
Programme will offer a week-long placement, for
free, to 30 curious and enthusiastic young people
a year with a chance to experience different
departments and explore the inner workings of
the theatre

2. Develop Primary Take the Lead, working
with six local primary schools to support young
people’s development in creativity, resilience
and confidence

7.

3. Institute regular after school drop-in sessions,
offering skills and development training through
theatre-based workshops that support social
mobility and build on employability skills
4. Introduce termly classes for adults offered at a
subsidised community rate to include playwriting,
storytelling and technical skills
5. Develop an online platform for learning which
will hold all our wrap-around production materials
for teachers, accessible podcasts, videos and
online guides for accessing careers in the theatre
and beyond

10. Offer a unique opportunity for one young Lambeth
resident to join the Board of The Old Vic on
a year-long placement as the Baylis Trustee. 
This role is The Old Vic’s commitment to closing
the age gap and scarcity of opportunity for
young people to learn how a board works in a
supported environment

Form an alliance with the Violence Reduction
Unit (VRU) to create a project that uses theatre to
support knife crime prevention

8. Launch a new Old Vic Apprentice opportunity,
either a technical, creative or operations
and events apprentice, and partner with
another organisation to ensure a
breadth of experience is offered
9. Work with artistic venues
and partners to further
our work, produce full
productions and offer
more opportunities to
The Old Vic 12

PROJECT PARTICIPANTS. PHOTO: MANUEL HARLAN
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‘I have never felt so
supported and take
confidence from knowing
there is a whole team
willing me to succeed
and give advice. Every
session is pushing me to
be better and dream big’
Ciara McCafferty, The Old Vic 12 Producer
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CASE STUDY
THE OLD VIC 12
The programme is a year-long attachment to The Old Vic for 12 emerging
practitioners. It offers access and insights into theatre-making, mentoring from
industry experts, a chance to deliver masterclasses to other emerging artists and
collaboration with each other to create brand new work performed in a formal setting
in front of industry professionals and agents. The programme invites practitioners from
any discipline to apply, including composers, choreographers and sound designers. 
The Old Vic works with specialist partners to generate applications from groups who
are underrepresented in theatre.

Aims
● To support 12 exciting artists to make
the next step in their careers
● To develop three bold new plays
● To provide a varied programme
of workshops
● To build a network of peers that
will continue to collaborate after
the project
Findings
● 100% of participants felt they had
achieved their initial aims
● 100% of participants felt they
had made new connections with
their peers
● 100% of participants felt they
had made new connections with
industry contacts
● 100% of participants felt the
relationship with their mentor
would continue
● 100% of participants felt that
The Old Vic 12 helped them achieve
the next step in their career

‘The Old Vic 12 was
a genuinely lifechanging year for me’
Euan Borland, The Old Vic 12 Producer

PROJECT PARTICIPANTS. PHOTO: MANUEL HARLAN
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Outcomes
● People gain theatre and other skills
from leading professionals
● A greater diversity of people enter
the theatre sector and are supported
to develop
Legacy
● Playwright Sarah Kosar has three
plays programmed at Soho Theatre,
The Yard and in the USA
● Playwright Omar El-Khairy is now
under commission to the Bush theatre
and Arcola theatre, and is developing
screen projects for the BBC
● Composer Tom Foskett-Barnes is
scoring a short film as part of BBC/
BFI’s Born Digital scheme
● Puppet Director Maia KirkmanRichards is working for Birmingham
Repertory Theatre and Arcola theatre
● Designer Moi Tran has been selected
to develop an Arts and Cultural
programme in SEA with the British
Council and designing shows at the
Gate Theatre and the Royal Court
● Director Sophie Moniram is
developing a new play supported by
the Royal Shakespeare Company

Our impact | 1 | 2 | 3. We care about people’s futures | 4 | 5 | 6 | 7 | Appendices

CASE STUDY
SCHOOLS CLUB
Each year The Old Vic Schools Club works with 40 secondary schools across the full
academic year. The programme is offered free of charge and provides each school
with tickets to at least four Old Vic productions with accompanying resource packs,
four pre-show workshops, four CPD teacher training events, access to backstage
tours, behind-the-scenes days and additional education resources. It is designed
to support the drama curriculum and creative learning in schools and to open up
The Old Vic to young people who wouldn’t ordinarily have access to theatre. 1,200
students from 40 schools participate in the programme each year, with schools
coming from 22 of the 33 boroughs of London.

Aims
● To provide 40 London secondary
schools access to a high-quality
bespoke education programme
● To enable up to 1,200 students to
participate in free, tailored workshops
in their school
● To provide up to 1,200 students
with fully supported access to four
theatre productions
● To provide additional support and
professional training to member
teachers to develop their skills
Findings
● 81% of students had never visited
The Old Vic before
● 93% of students felt they had a voice
in the workshops and could voice
their opinion
● 86% of students rated workshops as
excellent or good
● 100% of teachers rated the Schools
Club programme as excellent or good
● 93% of teachers felt the workshops
helped their students to develop
teamwork, understanding of text
and confidence

PROJECT PARTICIPANTS. PHOTO: RICHARD LAKOS
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Outcomes
● People who face barriers to attending
cultural venues gained a gateway into
the arts
● People have improved soft skills of
confidence, communication, empathy
and self-expression
● People gained theatre and other skills
from leading professionals

‘I’ve taken so much
away from this
session. There were
lots of practical
activities that I can
use straight away in
the classroom. I feel
I will be in a much
better position to
launch the devising
component of the
GCSE exam’
Teacher
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CASE STUDY
FRONT LINE
& FRONT LINE
FACILITATORS
Front Line is the flagship project of The Old Vic’s employability work. Participants
are welcomed into the Front of House team, undertaking four shifts over a two-week
period, receiving training in teamwork, communication and an introduction to customer
service, a CV skills workshop and free tickets to an Old Vic production. In 2018
The Old Vic added a creative practitioner training programme, Front Line Facilitators,
to further support young people in employability and social mobility.

PROJECT PARTICIPANTS. PHOTO: BEN CARPENTER

Aims
● To improve access to jobs in the
theatre for young people from diverse
socio-economic backgrounds
● To provide 36 young people
opportunities to undertake paid
placements front of house at
The Old Vic
● To provide 12 young people training
opportunities in creative facilitation
for free
Findings
● 100% of FL participants rated the
induction and CV workshop content
as excellent or good
● 85% of FL participants increased
their confidence
● 73% of FL participants increased their
employability skills
● 100% of FL Facilitators rated the
programme content and delivery,
range of experience and support
offered, and the group dynamic as
excellent or good
● 83% of FLF participants agreed they
were comfortable working in a team,
compared to 67% before
● 83% of FLF participants agreed they
were confident leading workshops,
compared to 25% before
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Outcomes
● People have improved soft skills of
confidence, communication, empathy
and self-expression
● People gained theatre and other skills
from leading professionals
● A greater diversity of people enter
the theatre sector and are supported
to develop
Legacy
● Six FL participants have been
employed by our Front of House team
● 12 FLF have been offered work with
both the Education & Community
and Artist Development teams at
The Old Vic
● Two have been offered places on
the Drama, Applied Theatre and
Education Course at Royal Central
School of Speech and Drama
● One has started their own children’s
Casting Agency
● Front Line Facilitators have also
begun freelance work with the
Donmar, the Young Vic, The Yard,
Shakespeare Schools Foundation,
Discover Children’s Story Centre and
National Citizen Service
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WE TREAT EVERYONE WHO WORKS HERE WITH RESPECT
The people who work at The Old Vic are our greatest resource. It is important to
take care of both their financial and physical wellbeing as well as their careers.
Getting paid fairly is a central concern for cultural and creative workers and
we address this by being a London Living Wage employer. In 2016 we became
the only not-for-profit theatre in London to pay royalties to all members of the
creative team, believing that all of the creatives with whom we work should be
remunerated appropriately and recognised for their collective contribution.
As important as remuneration is, how people are treated and feel when they are
in our building is just as much of a priority. The experience of coming to work
needs to be supportive, enabling and respectful. Communication channels need
to be open and this culture agreed at a grassroots level and upheld throughout
the organisation. Through our work pioneering the Guardians Programme,
our innovative ‘OK, Not OK’ sessions and the resulting Cultural Statement,
The Old Vic is a leader in workplace cultural behaviour and now consults for
organisations in the arts and cross-sector around how to instil a culture of
openness and respect.
The diversity of our workforce is also crucial. We believe that people from
working class social origins and those from minority ethnic communities need
greater representation in the British cultural and creative workforce. People
working within culture and making culture are not currently representative of
the nation’s demographics and there is still more to be done to truly make
the workforce open to all. As such, alongside initiatives to open the theatre to
people from all backgrounds we also run a number of targeted programmes
specifically to diversify our own workforce. We have more work to do, but the
picture is more balanced than five years ago and we are working hard to close
the gap.

Outcomes
●

Professionals are supported to develop their careers

●

A greater diversity of people enter the theatre sector and are supported to develop

●

Strong organisations and partnerships that provide opportunities to those in need

Impacts
●

Good Health and Wellbeing (UN Goal 3); Gender Equality (UN Goal 5);
and Decent Work and Economic Growth (UN Goal 8)

‘Being part of The Old Vic Culture Club has
helped us to feel more integrated both with
each other and as departments. We meet each
month to discuss how we can make sure that
each staff member feels engaged and part of
The Old Vic family’
Sophie Beattie, Head of Box Office
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OUR ACHIEVEMENTS 2015 TO DATE
1. In 2018 we pioneered a new groundbreaking
workplace support scheme called Guardians,
appointing eight trained members of staff to be a
neutral, confidential resource regarding questions
about behaviour in the workplace
2. Devised an innovative series of ‘OK, Not
OK’ sessions with staff to develop our Cultural
Statement and support the introduction of the
Guardians Programme. These facilitated sessions
enable staff to discuss scenarios that have happened
to them, could happen to them or they have heard
have happened to others. The resulting Cultural
Statement is the most significant expression of how
we run, outlining our shared values and commitments
to each other, our audiences and society, how we
conduct business and what makes us ‘The Old Vic’
3. The Guardians Programme and ‘OK, Not OK’
sessions were so well received that we made all
materials free to access on our website and our
senior team now consults with other organisations
freely about how to introduce their own scheme. 
Now over 50 organisations are running their own
Guardians Programme (or variant thereof). To
bring this group together to share themes and
horizon scan issues cross-sector, we formed the
Guardians Network9 with access to pro bono legal
training from leading employment law firm Lewis
Silkin and the opportunity to share best practice
and centralise resources

OLD VIC STAFF. PHOTO: MANUEL HARLAN
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4. We work in partnership with a series of campaigning organisations advocating for change in order to
diversify our own workforce and that of the broader industry:
●

●

●

●

●

●

●

BACKSTAGE. PHOTO: MANUEL HARLAN

Stage One – Bridge The Gap – an initiative
which offers emerging theatre practitioners a
chance to expand their networks and provide
better access to training
Stage Directors UK – we work alongside
SDUK, the trade organisation for stage
directors, to ensure that their interests, rights
and working conditions are supported
The Centre on Dynamics of Ethnicity – we
recognise that having ethnic diversity within
the cultural sector is vital for the work that
it produces

●

●

●

●

BECTU – Diversity Action Plan – to
protect the working rights of our Front of
House workforce
Equity – Safe Working Space – to ensure that
our practices protect the rights of all creatives
on our productions and those that come in and
out of our building
PiPA (Parents in Performing Arts) – we align
ourselves with PiPA’s aims to support parents
and carers within the performing arts industry
Stage Sights – an organisation focused on
creating an off-stage workforce that is reflective
of our society today, inclusive of ethnicity, class
and disability

●

●

Ban the Box – The Old Vic has signed up to
the campaign to remove the criminal record tick
box from application forms
The National Criminal Justice Arts Alliance
Taskforce – seeking to establish clearer
pathways for the recruitment of ex-offenders into
the arts
Industry Bodies – we work alongside
organisations such as Equity, UK Theatre,
BECTU, the Musicians Union and Society of
London Theatres to ensure best practice
SOLT – 24-Hour Helpline – a free phone and
email service supporting theatre professionals
with any issue affecting their health
and wellbeing
Living Wage Foundation – The Old Vic
is a London Living Wage employer10; we
would never expect anyone to work for free
or below market rate in order to progress,
including creatives
STAMP (Supporting Theatre Artist and
Makers of Performance) – as a founding
member we work with a group of venues and
organisations to support and produce new
theatre and performance work
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5. Innovative training, coaching and staff social
initiatives to promote personal and professional
development on a charity budget: Lunch and
Learn monthly training sees senior members
of the team training junior staff from across
the organisation in their area of expertise to
develop an in-depth understanding of what that
individual does; a new intranet contains knowhow,
precedents and information about free to access
training within the industry
6. Benefits for our staff that enhance their
mental health and wellbeing, including: a
confidential employee assistance programme
which includes a 24/7 helpline and access to
free counselling or legal support; free eye tests;
a paid for Cyclescheme; and a partnership with
The Haven + London5 to further support health
and wellbeing
7.

The Old Vic is the only major not-for-profit
theatre in London to pay royalties to all
members of the creative team who make a
meaningful contribution to the production. Paying
royalties to the writer, director, designer and
for lighting, sound, and movement represents a
financial commitment for the theatre of between
£500,000–£1m a year. We do this because,
without royalties, these freelance roles frequently
fail to achieve the minimum wage and have no job
security, a key barrier to diversity in these fields

8. In 2018/19 we initiated a Female Mentoring
Scheme between law firm Slaughter and
May and The Old Vic, giving senior leaders
and emerging talent within both organisations
an opportunity to build awareness of different
perspectives, gaining guidance and support as
they progress their careers
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11. 100% of staff at The Old Vic with caring
responsibilities work flexibly in some way. 
Enhanced maternity and paternity policies dictate
best practice within the theatre, offering our team
more flexible working hours, allowing us to attract
and retain talent from different stages of life

9. A range of employee-led network groups that
knit us together, creating a sense of inclusion
and wellbeing and strengthening the sense of
family within the theatre. The OV Culture Club
is a volunteer-based staff group that develops
social and wellbeing initiatives including social
breakfasts, a bake off, rounders matches
with other theatres and walking tours. The
OV Run Club takes place every Friday, and
a newly instigated OV Games Club offers a
lunchtime diversion
10. Initiating an Old Vic Buddy system to support
new starters in their first months in the building. 
Joiners are paired up with a Buddy during
their first few weeks to discuss anything
from how the staff meeting works, to
how to get involved in the social side
of the theatre

PROJECT PARTICIPANT.
PHOTO: BEN CARPENTER
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FUTURE COMMITMENTS TO 2023
1. Develop the Guardians Network further, adding more members and deepening engagement with
existing organisations to learn from each other’s experiences; continue our own Guardians
Programme and ‘OK, Not OK’ annual sessions
2. Maintain our strong gender diversity position amongst staff and management
team positions
3. Improve our wider social mobility position such that our permanent staff
and companies more accurately reflect the economic makeup of the
communities we serve
4. Continue to invest time and budget into the range of activities that
create a strong community within the theatre

‘There are those that talk and
those that act. The Old Vic is
leading the way in ensuring a
cultural shift that we need to
see across all industries and
organisations. It is hugely
exciting and a privilege to
be involved in something
that is groundbreaking.
Organisations that take this
approach can be confident
they are creating a happy,
safe environment in which
everyone can thrive’
Joanna Nicolas, Safeguarding Consultant
THE OLD VIC BICENTENARY STREET PARTY. PHOTO: MANUEL HARLAN

Our impact | 1 | 2 | 3 | 4. We treat everyone who works here with respect | 5 | 6 | 7 | Appendices

Contents

‘Every person who works in this
building wants to see it thrive for the
next 200 years – and that’s a very
special legacy to be a part of. Through
the Guardians there is always someone
to listen, and you always feel valued
and heard. With regular breakfasts,
after work meet-ups, our netball team,
Culture Club and the Green team, there
is something for everyone here. As
my first job out of university, and as a
Northerner, The Old Vic has helped to
make London feel like home’
Charlotte Summers, Digital & Graphic Designer
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WE ARE A COLLABORATIVE PARTNER
To improve access to arts and culture and to be seen as a credible local partner,
it is essential that The Old Vic operates as a values-led organisation which
is embedded in the fabric of our local community. We support small, ethical
British businesses to help sustain the local economy. We prioritise working
with companies and suppliers who share our values and who give back to
their communities.
As a large-scale organisation, we offer our resource and support to those
working at grassroot level within the community or the industry. Through
a number of initiatives, we ensure that The Old Vic is open, supportive and
responsive, continuing its tradition as a place for creative adventure and
innovation. A full list of all our partnerships, across all programmes, can be
found in Appendix 3 of this report.

‘The Old Vic has had a profound impact
on not only my freelance choreographic
career, but also the trajectory of my dance
company. Being brought into the building
as an Associate Artist opened the doors to
an extraordinary group of people who have
helped me not only by providing the huge
opportunities of developing major works but
also the intimate hand-holding required to
grow as an artist. It’s a place I call a creative
home and I’m a braver theatremaker because
of their belief’
Drew McOnie, Old Vic Associate Artist and Artistic Director of The McOnie Company

Outcomes
●

Strengthened community and quality of place in the Waterloo neighbourhood

●

Improved environmental performance within the theatre sector

●

Strong organisations and partnerships that provide opportunities to those in need

Impacts
●

Decent Work and Economic Growth (UN Goal 8) and Sustainable Cities and
Communities (Goal 11)
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SYLVIA. PHOTO: MANUEL HARLAN

OUR ACHIEVEMENTS 2015 TO DATE
1. Partnering with other charities in order to connect with the hardest to reach;
including users of The Prince’s Trust and The Care Leavers Covenant
2. Key contributor to local business improvement forums and attending
regular consultation meetings (with We Are Waterloo BID, New Cut Housing
Cooperative, St John’s Church, Bankside Open Spaces Trust, the Southbank
Employer’s Group, Southbank Business Watch and the Bishops Ward Safer
Neighbourhood Panel) to ensure we are connected to neighbouring businesses
and focussed on keeping the area safe
3. Engagement with local community groups including Waterloo Community
Development Group, Lambeth Estates Residents’ Association and the Octavia
Hill Residents Association, offering free tickets for productions and history tours
for residents

4. Nurturing new creative companies by offering Company in Residence status;
an opportunity for artistic collaboration as well as practical support (space in
the building, rehearsal room, marketing). Our current Company in Residence is
Emma Rice’s Wise Children
5. A strong commitment to listening to our audiences and partners,
undertaking regular and comprehensive training and surveys to ensure we take
the best care of all visitors. In 2018, we won the Friendliest Venue Award at the
Mousetrap Awards
6. We work with local or British independent suppliers, investing in sustainable
businesses that share in our values. See case study
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FUTURE COMMITMENTS TO 2023
1. In 2020 we will offer ZooNation Academy of Dance weekend youth sessions
at The Old Vic, becoming their South London hub (currently there are branches
in North and West London only)
2. Host Wise Children summer courses, expanding our creative
partnership with the company to support training for emerging
practitioners, many of whom come from disadvantaged
backgrounds and will receive discounted or free access to
the course
3. Open up The Old Vic to grassroots organisations
in Southwark and Lambeth who would benefit
from discounted space, mentoring opportunities,
skills sharing, access to tickets and informal
networking groups
4. Continue the high level of service for
customers, increasing our ratios of
positive to negative feedback and
achieving at least 80% of audiences
rating their visit as ‘good’ or above
5. Develop a formal suppliers’
assessment criteria for staff in
order to assess whether suppliers
share our core values at the point
of contract

THE OLD VIC BICENTENARY STREET PARTY. PHOTO: MANUEL HARLAN
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WE ARE AN ENVIRONMENTALLY CONSCIOUS BUSINESS
We must all respond to the climate emergency. The Old Vic can still be a leader
for environmental sustainability, despite the limitations of our Grade II* listed
building, through operational best practice and presenting artistic and creative
work that raises environmental awareness in innovative ways. Our policies are
continually under review and as societal awareness of this issue grows, we
envisage that our future commitments will broaden in scope.

Outcomes
●

●

Improved environmental performance within the theatre sector
People have increased awareness of social issues and are empowered to
take action

Impact
Environmental sustainability is something we are passionate about supporting
in itself; but ethical choices also make good business sense. Using resources
efficiently and minimising energy and fuel consumption to reduce greenhouse
gas (GHG) emissions helps to reduce costs.

‘You could read 101 articles on saving
the planet… Or just go see #TheLorax
@oldvictheatre it’s hilarious & poignant’
on Twitter

●

Sustainable Cities and Communities (UN Goal 11)
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OUR ACHIEVEMENTS 2015 TO DATE
1. Produced work on stage that tackles the
issues contributing to the global environmental
crisis: Dr. Seuss’s THE LORAX (2015; 2017),
LUNGS (2019), LOCAL HERO (2020). During
Dr. Seuss’s THE LORAX, seeds were handed out
to audience members with information on how to
reduce their own carbon footprint
2. Hosting talks and debates with leading
environmentalists to further animate the debate:
in 2017 we welcomed conservationist and UN
Messenger of Peace Dr Jane Goodall to give a
lecture as part of our Voices Off programme; and
a talk on Entrepreneurialism and Sustainability
(speakers from Julie’s Bicycle, The Happy StartUp, Solarcentury, SolarAid, Carbon Tracker and
Rubies in the Rubble)
3. Schools environmental workshops were run
around Dr. Seuss’s THE LORAX in 2015 and 2017
with 20 schools and 10 local classes exploring
their environmental impact and how to reduce it,
using recycled materials in the workshops

DR. SEUSS’S THE LORAX. PHOTO: MANUEL HARLAN

‘The Lorax @oldvictheatre seriously made me rethink my views
on climate change and the housing crisis’
on Twitter
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4. The Old Vic received a 4* out of 5* rating Creative Green award from
Julie’s Bicycle in 2017–18 in recognition of our commitment and achievement
in embedding environmental sustainability into our operations and activities. 
Key organisation environmental initiatives:
●

●

●

The Old Vic was the first independent theatre to introduce e-ticketing for
environmental reasons, with audience engagement now at 69%. Customers
now to have to opt-in to paper ticketing

●

●

●

Being 100% renewable and sustainable for our recycling, electricity and
gas, with Good Energy, First Mile and Orsted
Establishing a dedicated Old Vic Green Team comprising staff members who
consult internally on environmental practice and arrange initiatives, e.g. regular
company-wide clothing swaps with the costume department

●
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Business and audience travel is monitored, as are additional impacts
including e-ticketing, allowing us to track progress
Installation of new insulated doors front of house in 2018, keeping our
energy use lower and our foyer warmer
We no longer have a pine Christmas tree in our foyers; for four years
running Kingston University Illustration & Animation students have entered
a competition to design our ‘sustainable alternative Christmas tree’. 
The winning design hangs or is installed in our foyer for the Christmas period. 
See case study
We source local, ethical and organic produce for our café and bars. 
See case study

CHRISTMAS CAROLS. PHOTO: MANUEL HARLAN
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●

●

●

●

●

●

●

PROJECT PARTICIPANTS. PHOTO: MANUEL HARLAN
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Plastic water cups are banned from the theatre; we have swapped to using
Vegware as our disposable options across bars with new signage informing
customers that all items are biodegradable within 12 months. We give 10% off
in our bars and cafés if you use a reusable cup
Our light installation in the foyer, designed pro bono by leading lighting and
set designers from the industry, uses only LED lights
In 2018 we ran a Green Team Takeover on The Old Vic’s Instagram,
communicating with over 53,000 people about The Old Vic’s green initiatives
In 2018 we ran a Green Week to engage Old Vic staff and audiences with
events and initiatives including a clothing swap, costume sales, a sustainable
bake sale and engaging audiences in The Old Vic’s sustainability strategy
The Old Vic commits to an external eco-audit inspection, funding permitting,
every three years
We pay for our employees to use Cyclescheme, allowing them to cycle to
work without incurring personal costs. This scheme helps keep costs down for
our employees whilst they participate in a greener, healthier commute to work
We only buy sustainable wood and fish products with FSC (forest
stewardship council) or MSC (Marine stewardship council) certification

Our impact | 1 | 2 | 3 | 4 | 5 | 6. We are an environmentally conscious business | 7 | Appendices
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FUTURE COMMITMENTS TO 2023
1. Reduce our environmental impact and carbon footprint and maintain at least 4* Julie’s Bicycle Creative
Industry Green Accreditation until 2022 and aim to achieve a 5* Julie’s Bicycle Creative Industry
Green Accreditation by 2022 by continuing and furthering our initiatives
2. Deliver our Phase 2 capital project, The Annex, in line with sustainability
requirements from Lambeth Borough Council alongside a BREAM consultant. 
The design of the building and its systems will incorporate a number of low
energy features to minimise energy consumption and carbon emissions
3. Present an annual sustainability report to the Board of Trustees
which includes statistical information on our annual energy carbon
footprint, electricity, water, paper and gas usage, total waste
production, percentage of waste recycled, proportion of recycled
paper and renewable energy used or produced and any other
relevant environmental criteria

‘It is genuinely remarkable how
few theatres have embraced
paperless ticketing. I mean
in London I think The Old Vic
and the Victoria Palace are
literally the only big theatres
that’ll do you a digi ticket’
Andrzej Łukowski, Theatre Critic, Time Out
PROJECT PARTICIPANTS. PHOTO: MANUEL HARLAN
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‘Seeds of hope & inspiration
planted in myself & so
many others. Thank
you @JaneGoodallInst &
#VoicesOff @oldvictheatre’
on Twitter
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CASE STUDY
ECO CHRISTMAS
Every Christmas for the last four years, The Old Vic has enlisted the talents of the
BA Illustration & Animation students at Kingston University to design an ‘alternative’
Christmas tree for our Foyer space. 
Each year, the brief has been the same; to create something that reflects and
embodies the themes of our Christmas production. The students’ designs are
shortlisted and the winning concept selected by The Old Vic Associate Artist and
Olivier and Tony award-winning set and costume designer Rob Howell, who then
works with the students to refine the idea. 
Examples of the winning tree designs include The Upcycled Tree, made entirely of
recycled plastic drink bottles (to reflect the themes of Dr. Seuss’s THE LORAX) and
The Fragments Tree, which explores how the different elements of A CHRISTMAS
CAROL come together to make a collective whole. 

PHOTOS: MANUEL HARLAN
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CASE STUDY
SUSTAINABLE
CAFÉ AND BAR
A major initiative since 2015 has been our
commitment to influencing our supply chains to source
goods ethically.
Products in our front of house bars and café reflect our
commitment to ethical and environmental management. 
We work with the following providers:
●

●

●

Belu water bottles – Belu donate 100% of their net
profit to WaterAid. Last year we contributed £6,735
towards this. We are in the process of signing up to
their Belu water filtration initiative which would see
us pledge £25,000 per year to WaterAid and be an
entirely single-use plastic free bar

●

●

●

Roskillys – who supply all our ice cream – are
an independent and family-run Cornish organic
dairy farm
Lemonaid – who only use Organic and Fairtrade
ingredients, started the Lemonaid and ChariTea
project to shape the process of social change
– they have schools and social projects in their
growing regions

●

●

Canton Tea – buy their tea direct from the tea farms,
only use 100% natural ingredients and ship their
produce by boat rather than plane to cut down on
their carbon footprint. 90% of their employees cycle
to work
Elephant Gin – contributes 15% of every bottle sold
to Space For Elephants. In the last 12 months we
have sold 55 bottles; which means £255 towards
their donations
FAIR – is an independent spirits brand using
products that are sourced ethically and sustainably,
supporting Fairtrade farming and buying their
ingredients direct. Their Quinoa Vodka is from
Peruvian quinoa farms and their juniper for their gin is
from a nature reserve in Uzbekistan – as well as their
Fairtrade spices being from the Varganza Village
Trinity25 – is a low alcohol spirit that has pledged an
apprentice scheme to Bermondsey residents
Jean-Luc Colombo Les Arbeilles – donates 10p
of every bottle sold to BBKA (British Beekeepers
Association) to reinvest £5,000 a year into the
conservation of British bees

PHOTO: MANUEL HARLAN

All of our straws, cups, napkins, coffee cups, food bags,
food boxes and lids are 100% certified compostable
plant-based packaging and nothing else. In response
to the large uptake in this kind of packaging across
various organisations our recycling provider, First Mile,
have ensured that they are able to introduce this kind
of packaging into the waste stream in a way which
guarantees that it will be composted, as was the
intention. These bags have now been made available
across our front of house spaces and are to be
introduced back of house as well.
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We help
others
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WE HELP OTHERS
As a prominent public institution, we believe that it is vital to encourage those
around us to support (sometimes practical, sometimes financial) other charities
like us. Through targeted collections, we invite patrons who are inspired by our
shows to support organisations. We also support other charities through brand
alignment, partnerships and campaign work where we can. We do all of this
because we know how hard it is for small, grassroots organisations to raise
funds (it is hard enough for us).

‘It is thanks to generous donations from
The Old Vic’s patrons that our charity had the
opportunity to give our clients specialist care
and professional support in a wide array of
supported living accommodation throughout
London and the South East. The generosity
The Old Vic has shown goes far beyond one
of financial means but is also one of kindness
and compassion’
Rawle Beckles, Field Lane

Outcomes
●

Strong organisations and partnerships that provide opportunities to those in need

Impacts
●

Reduced Inequalities (UN Goal 10) and Sustainable Cities and Communities
(UN Goal 11)
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OUR ACHIEVEMENTS 2015 TO DATE
1. If we have tickets to spare we share them at a free or discounted rate with
other charities. Since 2015 we have given away just under 10% of our tickets
each year (an investment that is worth £1.23m). We also extend this support
to local community stakeholder groups11, alumni of The Old Vic’s Education &
Community programmes12 and education and academic institutions13
2. We encourage our audiences to support other charities than ourselves
when it feels right to do so – £233,000 has been raised in two years. 
During the runs of A CHRISTMAS CAROL, a bucket collection yielded an
incredible £115,000 for Field Lane (a charity providing care and support for
vulnerable families whose ragged school origins inspired Dickens to write
A CHRISTMAS CAROL) and £118,000 for The Felix Project (a UK food charity
improving sustainability by rescuing edible food waste and delivering it free
of charge to vulnerable people suffering food poverty in London). Even when
struggling to raise funds for ourselves, we believe it is a priority to promote
generosity, compassion and social responsibility by giving to others in need

4. Our staff also select other charities with themes they care about for whom
to volunteer, for example:
●

●

●

●

Hestia – Old Vic staff personally provide Christmas boxes each year for the
children and women in their refuges; and we are a signatory to their national
campaign to end domestic abuse and sexual violence, UK SAYS NO MORE
Lambeth Red Box Project – Old Vic staff donate period products to young
people at local schools
Fine Cell Work – we support this offender rehabilitation charity through sales
of their cushions in our shop and online, and purchasing cushions for front
of house
Sustainable bake sales hosted by Old Vic staff to support various charities
including Thrive, a charity that uses gardening to bring about positive changes
in the lives of people living with disabilities or ill health, or who are isolated,
disadvantaged or vulnerable

3. We partner with mission-aligned charities, either via joining their campaigns,
brand alignment and/or providing business or marketing support

‘Hestia have worked in partnership with
The Old Vic for many years now and are
grateful for their staff’s generous donations
which have had a direct positive impact on the
lives of our service users. These thoughtful
offerings have given light to many during a
period of crisis, living in one of our domestic
abuse refuges’
Sarah D’Angelis, Hestia  
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FUTURE COMMITMENTS TO 2023
1. Formalise our commitment to bucket collections through the creation of an open-application charity partner scheme
to continue to enthuse and enable our generous audiences in their charitable giving
2. Partner with Achates Philanthropy to offer free monthly breakfast workshops for emerging talent
and small arts organisations. Fundraising has long been identified as a skills shortage area in
the creative industries and accessing quality advice and support to ensure resilience can be
challenging. This training will support their development and sustainability at a time when
funding sources are under ever greater pressure
3. Seek to increase our engagement with other third sector organisations on
an annual basis to 100+ partners whenever we have the opportunity to do
so through spare inventory, donations of audience collections, gifts in-kind
(ticket donations, space, resource and experience), staff engagement and
volunteering and awareness raising through partnership working

‘We at The Red Box Project Lambeth
have been really grateful for the
support that The Old Vic has given
to us. They’ve been fantastic in
collecting donations of period
products which we have been able
to distribute to local schools. Their
enthusiasm for the Project has really
made a difference in helping us end
period poverty in Lambeth’s schools’
Nikki Smiton, Lambeth Red Box Project
PROJECT PARTICIPANTS. PHOTO: MANUEL HARLAN

Our impact | 1 | 2 | 3 | 4 | 5 | 6 | 7. We help others | Appendices

Contents

‘From all of us at The Felix Project,
we want to say a heartfelt thank
you. Your support of our work
through the A Christmas Carol
shows has been extraordinary and
generous. This money will have a
significant and long lasting impact
on our food rescue mission, saving
food and delivering meals to those
who need it most in London’
Rebecca Parnell, The Felix Project
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APPENDIX 1: OUR CULTURAL STATEMENT
1.

We want a workplace where everyone has an equal voice that they feel empowered

4.

to use. We are not different from other workplaces or industries. There are some aspects

We value inclusivity, appreciate difference, and consider people equally without
prejudice or favour

of working culture that are heightened for us — our dependence on freelance and casual
workers, irregular working patterns, the call for intimacy on stage. But in every workplace

5.

We build relationships based on mutual respect. We believe in giving and receiving

open, clear and respectful communication is necessary for there to be an effective

feedback in a constructive way, that genuinely promotes creativity and productivity. And if

working environment

something goes wrong, we want to ensure that everyone feels confident that they have a voice
and that they will be heard. We recognise that it doesn’t always feel easy to call behaviour

2.

At The Old Vic, we believe in common sense and simplicity. We want the spirit of our

out and report it, especially if you are at the start of your career, a freelancer or actor in the

interactions to be confident, informal, considerate and relaxed. There are a few

building for a short time, or a student or member of the community unused to being in our

behaviours that are never OK. Outside of that, everyone can (and does) have a different view,

building. Please be assured that we want you to feel comfortable doing just that; we support

and every scenario depends on context. What that means is that we all need to be respectful

and value you sharing your experiences with us

and responsive to each other. At The Old Vic, it’s less about what you can and can’t do, and
more about what you should and shouldn’t be made to feel. We want to instil a culture of

6.

We have trained members of staff called Guardians who you can confidentially and
informally speak to and share your concerns. Guardians understand our processes,

respect from the top down

procedures and culture, and will signpost the various ways you can escalate your concerns
3.

When you work with us, you can expect to be treated fairly, respectfully, and with
care. You will be supported in your endeavours and, we hope, inspired by your colleagues

7.

Integrity, hard work, creativity and social responsibility are key to making The Old Vic what

and environment. We believe in creating an environment that is free from people losing their

it is today. We believe in the power of creative imagination, engaging with life on all

temper or swearing or shouting in anger at a colleague. We believe it is wrong to forcefully

its levels. We believe in creating group experiences and generating laughter. We view

insist that someone does something they don’t want to do. Wrong to abuse power through

entertainment as enlightenment: eye-opening, mind-expanding and heart-expanding. We

violence or by any other means or to be physical with someone who doesn’t welcome it. 

want to share the benefits that theatre has with as wide a group as possible, unlocking ideas,

Wrong to discriminate against anyone from a minority group or not to listen or respect

communication and wellbeing

another point of view. Wrong to drink alcohol in the workplace when it’s not appropriate,
to be a bully or to harass someone in any way. We also don’t want a workplace where

8.

Above all, The Old Vic is a values-led organisation. We have high standards and we

people can’t touch other people. A culture so prescriptive that people cannot carry on a

operate with heart. We care very much about our audiences, our staff, the impact we have

conversation outside of the workplace or where we legislate against swearing and drinking

on societal and community issues, and about contributing a body of world-class work. We

in moderation in the bar after work. We don’t want an environment where people are fearful,

want to sustain and grow our theatre, but not by compromising our standards or values. Each

either of being victimised or of being wrongly accused of victimisation. We want to be

day, we want people to be reminded of why they joined us, and the attraction, excitement and

ourselves, yet always mindful of how our actions may be perceived by another person. We

welcome they felt when they first arrived

take responsibility for the power and influence we have, understand the impact of using it,
and how to harness it for good

9.

We want everyone to enjoy being here
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PROMOTING OUR CULTURE
The following guidance is given to all those who work in the building, together with the Cultural

Our new pastoral initiative, Guardians, has been devised to support those who have concerns about

Statement and details of our Guardians Programme:

behaviour or culture at work. Guardians are a group of trained staff who offer a confidential listening
outlet for colleagues, and can signpost options for dealing with the concern that you might have. 

Watch the way people conduct themselves within this building. Leadership by personal example is at
the core of our culture. This Cultural Statement was created by our workforce and we all live by it. 

Spend time in our building for your own meetings and working. This applies to casual staff and
freelancers in particular. Hold meetings here that might otherwise happen at home or in a bar. Spend

Our Guardians (a listening and signposting service run by trained members of staff) understand and

time with our staff and experience how they operate and what The Old Vic’s approach is. Attend

share it and everyone, no matter how senior, works to embed it. Nobody is above it or exempt from it. 

either the planned staff sessions or (for company members) Meet and Greets in the first week
of rehearsals. You will be asked to listen and confirm that you understand our culture, escalation

Our Cultural Statement and our Dignity at Work policies are available at stage door, in our Box Office,

routes and Guardians Programme. Attend any additional learning and development sessions that

in our green room, in our rehearsal room, on our website, in the Staff Handbook and in the Company

are provided to gain a deeper understanding of how we work, what standards we keep to, and what

Welcome Packs. Our HR team and all line managers, including the Company Stage Manager, are

standards we expect of everyone in the building. 

versed in and uphold our culture and values, and are happy to help. Our Trustees are committed and
engaged, and would love to hear from you. 

For students and young people attending our workshops and education projects, you will be asked to
listen and confirm that you understand our culture, escalation routes and Guardians Programme. 

If you are a member of a Union, you can find out who your Union rep is by contacting your local
branch. For freelancers, there are other resources: Arts Council England, BECTU, Equity, Federation

For everyone walking into our building, be that on the first day of a permanent role, for a production

of Drama Schools, ITC, SOLT, Stage Directors UK, UKT, and other industry bodies. If you have any

period or for a half day workshop, you can expect everyone to be helpful, supportive and enabling. 

immediate safeguarding concerns, contact the Safeguarding Lead, who will be able to help. 

If this isn’t your experience, tell us through one of the routes listed above. And if you have a great
experience, tell us too. It’s always good to know when we’re getting things right.
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APPENDIX 2: OUR APPROACH TO SETTING OUTCOMES AND IMPACTS
A review of the UN Sustainable Development Goals helped us develop our thinking around the role of

We prepared a logic model to bring together all our activities and understand how we generate

The Old Vic in building a fairer society, and to consider how we influence national and global priorities. 

outcomes and how these outcomes build towards long term impacts. The logic model diagram

The Sustainable Development Goals provide a focus on how business, government and society can

overleaf shows:

promote a more sustainable future for everyone. We identified the Goals that are particularly relevant
to The Old Vic, where expectations and risks are greatest in relation to the way we work, and where

●

our sector and our neighbourhood

we can make the most significant contribution.
●

Whilst the Goals are agreed by governments, their success relies heavily on action and collaboration

PART 1: How our seven messages and our activities generate valuable outcomes for our people,

PART 2: How our outcomes build towards long term impacts at a societal level, as expressed by
the UN Sustainable Development Goals

by all and represent an opportunity for organisations like ours to develop ideas and solutions for the
world’s most pressing challenges.

The logic model provides a framework to guide our planning and to inform the evaluations that
we commission.
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ACTIVITIES 2015–2018

New.productions
Voices.Off.talks,.debates.and.workshops
●. One.Voice.monologues
●.

WE FUEL SOCIAL CHANGE

●.

Free.or.discounted.tickets
PwC.£10.Previews.tickets
●. Matinee.Idols
●. Storytelling.performances.
●. £4m.building.works
●. Access.performances
●. Curtain.Up
●. Community.Company.Boot.Camp.
●. Christmas.Carol.Project
●. Open.House.celebration
●. Knitting.Club
●.

WE CARE ABOUT
PEOPLE’S FUTURES

Old.Vic.Guardians.and.Guardians.Network
Cultural.Statement.
Parents.in.Performing.Arts.member.
●. London.Living.Wage.employer.
●. Staff.training.and.development.sessions
●. Female.mentoring.scheme.
●. OV.Culture.Club
●. Free.counselling.for.staff.
●.
●.

Schools.Club
Summer.School
●. Front.Line,.Front.Line.Facilitators.
and.Front.Line.Lambeth.
●. Take.the.Lead
●. Old.Vic.internship.for.Southwark.residents.
●. Further.Education.Work.Placements.
●. The.Baylis.Director.Programme.
●. Assistant.Baylis.Director.Programme.
●. The.Old.Vic.12.
●. Connect.at.The.Old.Vic
●.
●.

Engaging.with.We.Are.Waterloo.
BID,.Southbank.Employer’s.Group,.
local.community.groups.
●. Customer.commitment.
●. Ethical.sourcing.
●. Third.sector.partnerships.

●.

A.greater.diversity.of.people.enter.the.arts.
sector.and.are.supported.to.develop

Professionals.are.supported.to.
develop.their.careers.

Improved.environmental.performance.
within.the.theatre.sector
Bucket.collections.
HESTIA
The.Red.Box.Project.
●. Fine.Cell.Work
●.

WE HELP OTHERS

People.gain.theatre.and.other.skills.
from.leading.professionals

Strengthened.community.and.quality.of.
place.in.the.Waterloo.neighbourhood.

Environmentally.conscious.productions
School.environmental.workshops.
●. Talks.and.debates
●. Organisational.environmental.policies.
●. Employee.initiatives.
●. Julie’s.Bicycle.4*.rating.
●.

WE ARE AN ENVIRONMENTALLY
CONSCIOUS BUSINESS

People.are.creatively.inspired.by.
collaborating.with.like-minded.people

People.are.enabled.to.formulate.their.
own.ideas.and.create.their.own.work

●.

WE ARE A COLLABORATIVE
PARTNER

People.have.increased.awareness.of.social.
issues.and.are.empowered.to.take.action

People.have.improved.soft.skills.of.confi.dence,.
communication,.empathy.and.self-expression

●.

WE TREAT EVERYONE WHO
WORKS HERE WITH RESPECT

MEDIUM TERM OUTCOMES

People.who.face.barriers.to.attending.cultural.
venues.gain.a.gateway.into.the.arts.

●.

WE WELCOME EVERYONE IN

60

●.
●.

Strong.organisations.and.partnerships.that.
provide.opportunities.to.those.in.need.
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MEDIUM TERM OUTCOMES

People.have.increased.awareness.of.social.
issues.and.are.empowered.to.take.action

Contents

UN SUSTAINABLE DEVELOPMENT GOALS

GOOD HEALTH AND WELLBEING (GOAL 3)
●. By.2030.reduce.by.one.third.premature.mortality.from.noncommunicable.diseases;.promote.mental.health.and.well-being

People.who.face.barriers.to.attending.cultural.
venues,.gain.a.gateway.into.the.arts.

People.have.improved.soft.skills.of.confi.dence,.
communication,.empathy.and.self-expression

People.are.creatively.inspired.by.
collaborating.with.like-minded.people

QUALITY EDUCATION (GOAL 4)
●. By.2030,.substantially.increase.the.number.of.youth.and.adults.who.
have.relevant.skills.for.employment,.decent.jobs.and.entrepreneurship

GENDER EQUALITY (GOAL 5)
●. End.all.discrimination.against.all.women.and.girls.everywhere;.
ensure.women’s.full.and.effective.participation.and.equal.
opportunities.for.leadership.in.political,.economic.and.public.life

People.gain.theatre.and.other.skills.
from.leading.professionals

A.greater.diversity.of.people.enter.the.arts.
sector.and.are.supported.to.develop

DECENT WORK AND ECONOMIC GROWTH (GOAL 8)
●. By.2030,.achieve.productive.employment.and.decent.work.for.all.
women.and.men,.including.young.people.and.persons.with.disabilities.
●. By.2020,.substantially.reduce.the.proportion.of.youth.
not.in.employment,.education.or.training;.

People.are.enabled.to.formulate.their.
own.ideas.and.create.their.own.work

Professionals.are.supported.to.
develop.their.careers.

Strengthened.community.and.quality.of.
place.in.the.Waterloo.neighbourhood.

Improved.environmental.performance.
within.the.theatre.sector

Strong.organisations.and.partnerships.that.
provide.opportunities.to.those.in.need.

REDUCED INEQUALITY (GOAL 10)
●. By.2030,.sustain.income.growth.of.the.bottom.40%.of.the.population.
●. By.2030,.empower.and.promote.the.social,.
economic.and.political.inclusion.of.all
●. Ensure.equal.opportunity.and.reduce.inequalities
●. Adopt.fi.scal,.wage.and.social.protection.policies.
to.progressively.achieve.greater.equality

SUSTAINABLE CITIES AND COMMUNITIES (GOAL 11)
●. Strengthen.efforts.to.protect.and.safeguard.the.
world’s.cultural.and.natural.heritage
●. By.2030,.provide.universal.access.to.safe,.inclusive.
and.accessible,.green.and.public.spaces
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APPENDIX 3: OUR PARTNERSHIPS
Achates Live!

Health Assured

SOLT – Bridge The Gap

Young Vic

Playful Productions

Actors Centre

Henry Dickens Community Centre *

Southbank Business Watch

ZooNation: The Kate Prince Company

Police Now

Age UK Lambeth

Hestia

Southbank Centre **

* Curtain Up! Partner

Rifco Theatre Company

Arts Emergency

Jean-Luc Columbo Les Arbeilles

Southbank Employer’s Group

** Front Line Facilitator partner

Rose Theatre Kingston

Bankside Open Spaces Trust

Kingston University

Southwark Carers

Ban the Box

Lambeth Estates Residents Association Southwark Pensioners

BECTU Diversity Action Plan

Lambeth Young Carers

St John’s Church, Waterloo

Belu

Leo Early Intervention Service *

Stage One

Big House Theatre

Lemonaid

Stage Sights

Bishops Ward Safer Neighbourhood

Link Age UK

STAMP

Blackfriars Settlement

Livity

Streatham Space Project **

BookTrust

Living Wage Foundation

Tender

Brit School

London5

The Baytree Centre

Canton Tea

Morley College **

The Centre on Dynamics of Ethnicity

Central & Cecil Housing Trust

MOSAIC Clubhouse *

The McOnie Company

Children’s Bookshow

Oasis Hub Waterloo

The Haven

Coin Street

Oasis Inclusion Project *

The Felix Project

Creative Society

Octavia Hill Residents Association

The National Criminal Justice Arts

Cyclescheme

Omnibus Theatre **

Disability Power Group 100

PiPA (Parents in Performing Arts)

The PAL Network

Eastside Educational Trust

Pop Brixton **

The Prince’s Trust

Elephant Gin

PwC

The Red Box Project

ERIC Festival

RBC

The Yard

Equity Safe Working Space

Roots and Shoots

Thrive

FAIR

Routes Collective

Time & Talents

Field Lane

Roskillys

Trinity 25

Fine Cell Work

Rugby Portobello Trust *

Waterloo Action Centre

First Mile

Second Half Foundation

Waterloo Community Development

Fresh Arts Theatre School *

Shakespeare Schools Foundation

Garden Museum **

Shoreditch Town Hall

We Are Waterloo BID

Haringey Shed

Slaughter and May

Wise Children

Alliance Taskforce

Group

Royal Philharmonic Orchestra
Guardians
AKA
Almeida Theatre
BFI
Birmingham Royal Ballet
Bush Theatre
Camphill Village Trust
Chichester Festival Theatre
Coutts
English National Ballet
English National Opera
English Touring Opera
Exeter Northcott Theatre
Glyndebourne Productions Ltd
Hampstead Theatre
JHI Marketing/Fane Productions
King’s Head Theatre
Lewis Silkin LLP
Lyric Hammersmith
Macfarlanes
National Portrait Gallery
National Theatre of Scotland
New Adventures
Nottingham Playhouse
Nuffield Southampton Theatres

Runaway Entertainment
Sheffield Theatres
Society of Authors
Society Of London Theatre & UK Theatre
Soho Theatre
Southbank Centre
SSQ
Tate
The Gate
Unicorn Theatre
Union Chapel
WDW Entertainment
ZooNation: The Kate Prince Company
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APPENDIX 4: OUR SUPPORTERS
We are incredibly grateful to all the Trusts and Foundations, individuals and corporate companies who have generously supported our vital work since 2015, and to all those who currently support
OV TOMORROW SUPPORTERS
Celia & Edward Atkin CBE

Stephen & Yana Peel

Wolfson Foundation

City Bridge Trust

Chris & Carolyn de Pury

Dr Burhan M Al-Chalabi FRSA
Elizabeth Allen & Andrew Campbell

Nick & Caroline Clarry
Clore Duffield Foundation

Tina Alexandrou

Gisela & Tony Bloom

The Foyle Foundation

Matthew Booth & Kate Varah

The Dudgeon Estate

Garfield Weston Foundation

Hani Farsi

Little Greene

The Gosling Foundation

Nathalie & Nicolas Giauque

Royal Bank of Canada

Lambeth Council

Ros & Alan Haigh

The Royal Victoria Hall Foundation

The Old Vic Endowment Trust

Olivia Harrison

Sylvia Waddilove Foundation UK

Viridor Credits Environmental Company

Soo & Jonathan Hitchin
Madeleine Hodgkin

We are also grateful to all our other

Arts Council England

Dr Damian L Johnson

OV Tomorrow supporters including

Ashtead Group

Sybil & Herbert Kretzmer

those who wish to remain anonymous.

Backstage Trust

Alan & Marsha Lee

Molly Lowell & David Borthwick

Audrey Mandela & Sean Phelan

*The American Associates of .

Lily & Ben Bourne

Simeon Maskrey

The Old Vic

CVC Foundation

The McGrath Charitable Trust

Mahoro Charitable Trust

Steven & Annie Pleshette Murphy*

ED & DAVID MIRVISH

Jo & Raffy Manoukian

Niall & Allison O’Keeffe

Owners & Restorers of The OId Vic

Sir Harvey & Lady McGrath

Paysafe

1982–2000

Pure Land Foundation

Sir Ian & Lady Powell

The Schroder Foundation

Melanie Rademacher

Alexander Staveley

Valerie Rademacher

The 29th May 1961 Charitable Trust

The Bernard Sunley Charitable

Heritage of London Trust

Foundation

Brian & Annette McArthur-Muscroft

Theatres Trust

Sir David & Lady Ord

Sian & Matthew Westerman

‘Lilian Baylis would have loved you’
In recognition of the love and dedication to
The Old Vic during the Mirvish ownership —
The OId Vic Trust 2000

THE PUBLIC FUND
SUPPORTERS

Soo & Jonathan Hitchin

Tina Alexandrou

John Padrnos

Clive Cowdery

Francesca Robinson

Isabelle Georgeaux

Dame Theresa Sackler

Patrick Healy

Mrs Lily Safra

Alan & Marsha Lee

Carol Sellars
COMMISSIONING
SUPPORTERS

Edgar & Judith Wallner

Carolyn Bennett
Cas Donald

PRODUCERS’
CIRCLE

Wendy Fisher

Asli & William Arah

The Polonsky Foundation

John & Laura Banes
Beth & David Blood

ARTISTIC
DIRECTOR’S CIRCLE

Vanessa & John Cackett

Tina Alexandrou

Laura Gallo

Louise & Jamie Arnell

Glenys Palmer

Celia & Edward Atkin CBE

Sara & Paul Phillips

Claire Bullus

Simon & Nicki Philips

Dina De Luca Chartouni*

Susan Pilcher

Siri & Rob Cope

Amanda Prichard & Jeremy Breaks

Helen Danson

Aileen & Michael Sandle-Brownlie

Mr Remmel T. Dickinson*

David & Alison Slade

Dr Paul Ettlinger
Ralph & Anna Goldenberg*
Lydia & Manfred Gorvy*
Sir Michael & Lady Hintze

Scott M. Delman*
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Jonathan & Julia Aisbitt
Derek Betts
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PATRONS
Ric Lewis & The Black .
Heart Foundation

Paul Aird & Dawn Miller

Sir Roger & Lady De Haan

Amanda Powell

Dr Burhan M. Al-Chalabi FRSA

Mark W. B. Harms

Paul Price

Archer & Ashlee Bishop*

Catherine Loewe

Elizabeth Allen & Andrew Campbell

Andrew Hochhauser QC

The Tony Randall Theatrical Fund*

Charlie & Lulu Bott

Audrey Mandela & Sean Phelan

The Audran Family

Madeleine Hodgkin

Patricia Ranken*

Gill & Paul Bowes MacLeod

Joel Van Dusen & Lani Martin

Arnaud & Carla Bamberger

Suzie Hollamby

David Rawcliffe

Stuart & Cecilia Boyd

Henrietta & Richard Newman

The Kamini & Vindi Banga Family Trust

Samantha Huggins

Sue & Tony Rosner

Roger Bradburn & Helen Main

Brian & Meredith Niles

Judith Bland Gordon

Lopa & Ryan Junck

Jeremy & Kiran Sandford

Victoria Corcoran

Kate O’Shaughnessy

Keith & Lauren Breslauer

Nicola Kerr

Tom & Helena Sikorski

Chris & Chris Cox

Peter & Philippa Oliver

Yvonne Chadwick

John Kinder

Diane V. Silverthorne

Kate Downey

Elizabeth Pebody

Kieran Chalker

Julia Kirkham

Mark & Amanda Smith

Geoff & Nia Drabble

Yana & Stephen Peel

Deanne Cheyne

Sybil & Herbert Kretzmer OBE

Mrs Kara Lemont Sportelli

Deborah Finkler &

André Ptaszynski

Clark & Lisa Coffee

Kenneth Lamb

Hugh & Catherine Stevenson

Allan Murray-Jones

Sir Paul & Lady Jill

Monica & Stefano Corsi*

Ann Lewis

Adam & Sheri Sticpewich

Tina M. Fordham

Shaw Ruddock CBE

Lynette & Robert Craig

M.P. Lewis

Mark Swanton & Sara Freeman

Angela & Uri Greenwood

David & Katherine Ryan

James & Jacqueline Day

Elizabeth & Graham Light

Randal Tajer & Dr Kirsten Asmussen

Vivake Gupta

P A Schuetz

Matthew Dean

Robert & Sally MacGregor

David & Sayoko Teitelbaum

Ros & Alan Haigh

NoraLee & Jon Sedmak

David desJardins & Nancy Blachman

Catherine Mather

Stephen & Nancy Thorington

Mrs Olivia Harrison

Scott & Kathleen Simpson

Alex & Emma Dodd

Marie McDermott

Steve & Louise Timothy

Sara Holmes-Woodhead

Joanne Smith & Jane McMahon

Stephen Dunn

Zofia McLoughlin

Claire Tremeer & Bob Reichert

Gareth Hughes

Dr & Mrs J. M. Stacey

Neil Durham & Ian Phoenix

Barbara Minto

Anthony & Kit Van Tulleken

Dr Damian L. Johnson

Dr Athene Westlake Taee

David & Annys Fairweather

Kim Nicholson

Ines Varela-Silva

Anne Keating*

Dave White & Emma Brown

Michael & Harriet Finney

Liz Oestreich & David Fein

Peter & Karen Ventress

Joan Kingsley

Nigel Wilson

Sally Gebbie

Batia & Idan Ofer

Mr & Mrs Xavier de Viana

Hon William Gibson

Jeff & Sally Onions

David & Sarah Wharton

Andrew & Elizabeth Given

Margaret Partridge-Hicks

Sue White

Alison Gleeson

William Pidduck

The Williams Charitable Trust

Richard & Jan Grandison

Martin & Cathy Pluck

Susan Witherow & Jeffrey Culpepper

Kate & Jon Grussing

Richard Pone

Ann Wood & Don Kelly
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PRINCIPAL
PARTNER

Leila Abu-Sharr & Mark Younger

Baby Rose

Richard Atkinson

Dr Ann Naylor

Jackie Bampton

Georgia Oetker

Lorraine Barnes

Nicky Oliver

Lisa & Andrew Barnett

Anatol Orient

Gavin Bishop

Frank Paget

Mrs Muriel Bokkerink

Cathy Penrose

Peter Braithwaite

George Pincus MBE & Carolyn Pincus

Sandra Carlisle

Andrew Pitt

Tim & Caroline Clark

Dr & Mrs C Proctor

Karen Cunningham-Hofma

Ann Rosenthal

Susan Dalgetty Ezra

Anna, Joshua & Ethan Sarphie

Paul Darling

Peter & Cherill Scott

Tobey & Mark Dichter

Barry Serjent

Lucy Drury & John Diffley

Marcia Shekerdemian

Robyn Durie

Dasha Shenkman

Penelope Fitzherbert

Leila Straus

Vicky French

Stephen Teagle

Mary Godwin

Eric Tomsett

The Goods

Jan & Michael Topham

Byron Grote & Susan Miller

Donna Vinter

Tony Hagdrup

Mrs Janet Wiggett

Richard Hall

Sir Robert & Lady Wilson

Brian Harasek

Roger Wishart

Tony & Marilyn Higginson

Suki Yamamoto

Dr David J Hill

Bob Yerbury

Mr & Mrs C Hume
Melanie Johnson

We are also grateful to all our

Ann Joseph

Friends, OV200 supporters and

Larry & Peggy Levy

to those individuals who wish to

Seamus McGurrell

remain anonymous.

Royal Bank of Canada
PREVIEWS
PARTNER

PREMIUM
CORPORATE
MEMBERS

PROJECT
SUPPORTERS

Bourne Capital

Nick & Caroline Clarry

Kleinwort Hambros

Hani Farsi

Pinsent Masons LLP

The Florence Kleiner Foundation
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Alan & Trish Banes

Nathalie & Nicolas Giauque

PwC

The Roger De Haan Charitable Trust

CORPORATE
SPONSORS

PLATINUM
CORPORATE
MEMBERS

Alexander & Björck

Ashtead Group

Mahoro Charitable Trust

Audi

Bank of America Merrill Lynch

Laura & Nigel Mead

Baltic

Bennetts Associates

Tim & Sarah Minchin

Camden Town Brewery

Bloomberg Philanthropies

PBJ Management

Cello

Buro Four

Sir Ian Powell

Champagne Taittinger

Canary Wharf Group

D&D London

Hogan Lovells

Ham Yard Hotel

The Moody’s Foundation

Indigo Wine
Kryolan
Lavender Green Flowers
Mishcon de Reya

GOLD
CORPORATE
MEMBERS

Paul Mitchell

Aqua Financial Limited

Sea Containers

Generation Investment

Slaughter and May

Management LLP
IOR Group
Linklaters
The London General Practice
Macquarie Bank Limited

Soo & Jonathan Hitchin
Fawn James

Our impact | 1 | 2 | 3 | 4 | 5 | 6 | 7 | Appendices

TRUSTS & FOUNDATIONS

Contents

66

MAJOR ENDOWMENT DONORS

Andor Charitable Trust

The Golden Bottle Trust

Arts Council England

The Old Vic also gratefully acknowledges a

Arts Council England

Lucille Graham Trust

The Hintze Family Charitable Foundation

one-off Catalyst Arts: Endowment Award from

The Behrens Foundation

The Holbeck Charitable Trust

Lambeth Council

Arts Council England as well as support for our

Maria Bjornson Memorial Fund

The Leathersellers’ Company  Charitable Trust

The Sackler Trust

Capital Campaign. 

Blyth Watson Charitable Trust

LERA – Roupell Street  Conservation Area

Southwark Council

The Charlotte Bonham-Carter  Charitable Trust

Andrew Lloyd Webber Foundation

Boshier-Hinton Foundation

The Luscinus Trust

CHK Charities Limited

The Lynn Foundation

Cockayne – Grants for the Arts, .

AND

John Lyon’s Charity

Bank of America Merrill Lynch

a donor advised fund managed by .

The David & Elaine Potter Foundation

Christie’s

The London Community Foundation

PRS Foundation

Robert Earl

The Noël Coward Foundation

The Richard Radcliffe Charitable Trust

Barbara & Stanley Fink Foundation

CVC Foundation

The Rayne Trust

Peter Glenville Foundation*

Edgerton Foundation

The Rose Foundation

Lydia & Manfred Gorvy*

The TS Eliot Estate

The Royal Victoria Hall Foundation

Peter & Andrea De Haan

The Equity Charitable Trust

The Dr Mortimer and Theresa  Sackler Foundation

The Hunter Foundation

The Eranda Rothschild Foundation

The Sackler Trust

Sir David & Lady Ord

The Mohamed S. Farsi Foundation

The HW Sanderson Art  in Industry Fund

Sir Evelyn & Lynn Forester de Rothschild

The Fenton Arts Trust

Sandra Charitable Trust

Mrs Lily Safra

The Allan & Nesta Ferguson  Charitable Trust

Schroder Charity Trust

The Late Sir David Tang

The Fidelio Charitable Trust

The John Thaw Foundation

Adrian Teulon

The GC Gibson Charitable Trust

We are very grateful to all supporters of The Old Vic
endowment fund for their exceptional generosity.
The Old Vic Endowment Trust generously supports
our productions, education and community projects
and the maintenance of our historic building.
We are also grateful to the Friends and Associates
of The Old Vic, and to those individuals who wish to
remain anonymous.
*American Associates of The Old Vic
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